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Re: Univision Communications Inc.
OTV.gov Transition Partners Quarterly Report
MB Docket No. 07-148

Dear Ms. Dortch:

Univision Communications Inc. rUnivision"), as a DTV.gov Transition
Partner, is pleased to file this second quarterly report concerning its efforts to
educate the U.S. Hispanic population regarding the transition from analog to
digital television ("DTV"). This report is being filed pursuant to Paragraph 50 of
the Commission's Report and Order in MB Docket No. J7-148, FCC 08-56,
released March 3, 2008. Univision's operations includE' the Univision Television
Group, which owns and operates 63 television stations; the Univision and
TeleFutura broadcast networks; the Galavision cable network; Univision Radio
and Univision Online.

Over nine months ago, Univision launched Una Nueva Era: TV Digital, its
campaign to educate Hispanics in the U.S. and Puerto Rico on the DTV transition
and the termination date for full power, analog television broadcasting. Una
Nueva Era is a multi-platform campaign using all of Univision's media assets,
enhanced by local community outreach activities. This campaign has been
coordinated with the FCC, NTlA, NAB and community woups such as the
Hispanic Technology & Telecommunications Partnersh p, National Council of La
Raza, National Hispanic Council on Aging, and National Association of Latino
Elected and Appointed Officials.

I am pleased to report that on June gth, the NAB's Education Foundation
honored Univision with the President's Special Award in its Service to America
Awards ceremony in Washington, D.C., in recognition of Univision's DTV
educational campaign. In accepting this award, the Chief Executive Officer of
Univision, Joe Uva, explained that:



Univision is the champion of Hispanic America. As such, we recognize
that it is key to inform and motivate our viewers to take action on DTV as
early as possible. That is why we became the first media company to
launch a comprehensive national public service campaign designed to
educate and prepare our audiences for the transition.

On the following day, at a hearing held by the House Subcommittee on
Telecommunications and the Internet on the Status of the DTV Transition,
Congresswoman Jane Harman said of Univision:

[I)ts impressive to me that they're making these efforts. Perhaps others
are too. But, there is something to celebrate in the private sector in
connection with the transition. 1

Even more satisfying than these accolades, however, are the results of a
recent poll conducted by the research firm Smith-Geigm for the NAB. According
to this study, 91% of Hispanic households that receive television signals over
the air are now aware of the DTV transition. 69% of th" respondents who were
aware of the transition reported that they learned about it from messages on
television. These results are in sharp contrast to those of a similar study
conducted in September of 2007, before Univision beg3n its campaign, which
reportedly found that only 31% of Hispanic households that received television
signals over the air were then aware of the transition.2

Univision is pleased with the success of its effor:s to date, but now that
these efforts have established general awareness, the next step will be to ensure
that our audience takes action. Last month, Univision announced the newest
phase of its DTV educational campaign, a grassroots and on-air initiative under
the banner Escuadron Digital, or "Digital Squad." As part of this initiative,
Univision stations are reaching out directly to their communities through DTV
Town Hall meetings, other local events, and DTV street teams.

In partnership with the FCC, NTIA, NAB and others, Univision stations
have held local Town Hall meetings concerning the DTV transition in ten
markets: New York, Chicago, San Francisco, Houston, Dallas, Philadelphia,
Phoenix, Sacramento, Fresno and Bakersfield. Thousands of individuals
attended these events. In fact, our recent Town Hall in Fresno drew more than
1,200 attendees and one in Philadelphia attracted more than 3,000 people.

I Taken from unofficial transcript.

2 See John Eggerton, "Study: 91% of Hispanics Aware of DTV Transition,"
Broadcasting and Cable, June 24, 2008.
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Univision has supplemented these Town Halls Vlith a number of other
local outreach efforts. In Houston, for example, our local team also provided
DTV information and assistance at events at Mason Park, Wesley Community
Center, Miller Outdoor Theater, George R. Brown Convention Center and the
Bethany Christian Church. In Fresno, our Escuadron Digital provided DTV
information at events at the Fulton Mall, in Huron, in the City of Parlier and at the
local Mexican Consulate offices. In Atlanta, our local Escuadron offered
assistance and information at the Plaza Fiesta mall, where the FCC also staffed
a booth. In Miami, our Escuadron Digifal has been demonstrating converter
boxes and giving out coupon materials locally. Some of these activities,
including demonstrations of how to connect a converter box, are also being
shown on our local news.

On the national level, Univision has created a Digital Squad made up of
network personalities Carlos Calderon, the host of the Galavision cable network's
Acceso Maximo; Tony Dandrades, from the Univision Network's news magazine
Primer Impacfo; and Liliana Rodriguez Luciano from the TeleFutura Network's
Escanda/o TV. The national squad will be highlighted in 30 second vignettes and
its wmissions" will be shown on an upcoming network special and on
Univision.com's "TV Digital" webpage.

Furthermore, Univision personnel continue to educate the public about the
ON transition through speaking engagements. For 8:xample, Felicitas Cadena,
Community Affairs Coordinator for our Dallas area stations, spoke about the
transition at her stations' literacy event, Leer Es Crecer, and at a meeting of
Dallas-Ft. Worth Hispanic leaders. Steve Hess, the Chef Engineer of our Tampa
area station, spoke at a local NAB forum. Grace Olivares, our Houston area
Community Affairs director, spoke about the DTV transition on a local radio
program with Congressman Gene Green. Steve Stuck, the General Manager of
our Sacramento area stations, testified about Univision's efforts to educate
viewers about the transition at an informational hearing before the California
State Assembly Committee on Arts, Entertainment, Sports, Tourism and Internet
Media.

A number of Univision's local outreach activities have been targeted to the
senior community. Ramon Pineda, the General Manager of Univision's New
York area television stations, conducted a presentation for senior citizens at the
Berkeley Heights Senior Group. In Los Angeles, our local Escuadron Digital
provided information and assistance to three senior care centers. Richard
Pepper, our Chief Engineer in the Boston area, spoke at an NAB forum at the
Northborough, Massachusetts Senior Center. Personnel from our Philadelphia
station spoke to seniors on June 16th at the monthly meeting of the National
Association for Hispanic Elderly. In Bakersfield, Maria Hernandez, our
Community Director, participated in a Senior's Fair and distributed information
and resources concerning DTV to 200 people.
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Univision stations also continue to inform their cJmmunities about the
transition and related issues in their newscasts and public affairs programming.
For example, in Atlanta, on June 1st

, our community aftairs program Nuestra
Georgia devoted its entire 30 minutes to discussion of the DTV transition and
featured Jennifer Elena from the FCC. In San Francisco, on April 4th, the half
hour morning program AI Desperlarfeatured our stations' engineers, Operations
Director and Community Affairs Manager discussing the transition and actions
needed to prepare. In Miami, our public affairs program Ahara en Nuestra
Communidad has featured Keyla Hernandez Ulloa of the FCC discussing the
DTV transition. In Los Angeles, our morning newscast Primera Edicion has
broadcast live on several occasions from locations where our local street team is
offering viewers OT\l information and assistance.

DTV educational PSAs continue to play an important role in our
campaign as well, on both the network and local station level. Univision
estimates that, since the start of its campaign, its 0&0 television stations have
aired more than 40,000 PSAs regarding the DTV transition. And, this figure does
not include the Univision and TeleFutura Network PSAs aired by other
companies' affiliated stations across the country.

In addition, our Orlando area station, WOTF, joined 11 other stations in
that DMA to conduct a 60 second DTV test on June 25>, as part of a coordinated
effort to publicize the transition. The stations temporar Iy discontinued their
analog signal to allow viewers to detemnine if their sets were DTV-ready.
Viewers whose sets were analog-only saw a black screen for ten seconds during
the test, with a number to call for more information.

Finally, Univision's web site contains a microsite dedicated to the DTV
transition. From Univision's home page (VvWW.univision.com), the microsite may
be accessed by a link titled "Television Digital" or by entering the keyword "TV
digital," as publicized in Univision's educational campaign. Since the start of
Univision's campaign, this microsite has received more than 4.1 million page
views.

The wTelevision Digital" microsite includes information in Spanish
explaining the upcoming digital transition, what it is, its benefits, the reasons for
the transition, and how to prepare. It also provides visitors with a countdown to
the analog cutoff date, how to tell if their TV set is analog or digital, how to apply
for a converter box coupon and a link to NTIA's site to do so. In addition, the site
offers information and instructions on how to connect converter boxes and a
glossary of DTV temninology. Further, there is a section that includes PSAs
featuring Univision national talent, who encourage our audience to prepare for
this switch and explain how to apply for a coupon. There are also videos of the
DTV specials that Univision has aired and links to the government agencies that
offer additional information in Spanish.
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Univision fully appreciates its role in educating viewers on important
issues that impact them, such as the DTV transition. Vie remain committed to
continuing our efforts to help our viewers successfully complete this transition,
working with the FCC and others.

ubmitted,

erGfd!1JCristo
Vice resident and
Senior Legal Counsel

cc: Cathy Seidel
Pam Stipakoff
Monica Desai
Lyle Elder
Eloise Gore
Mary Beth Murphy
Dana Sherer
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